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MY STORY
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In 2007 we uploaded videos of my allotment to 
YouTube as a way to keep an on-line diary of 
what grew well and what didn't grow so well

Over the years YouTube started to become 
popular and I found that people were 
subscribing to me and asking questions

Today my mission is to educate amateur and 
experienced gardeners to get the best crops 
and flowers from their gardens. 

I strive to make videos that are not only 
educational, but inspirational so that my 
subscribers feel empowered to do it for 
themselves.
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OUR MISSION IS IMPACTING FAMILIES!

Actual com
ments fro

m 

YouTube s
ubscribers



THEIR STORIES

4

Actual com
ments fro

m

YouTube s
ubscribers

OUR MISSION IS IMPACTING FAMILIES!



5

DEMOGRAPHICS

My AUDIENCE

My audience is approximately 
60/40 split on a Male/Female ratio. 
Age ranges from 18 right through 
to +65 with the largest audiences 
in the USA and the UK with 
Australia close behind.
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Watch time

 watchtime of any channel alters 
dependant on the time of the year due to 
seasonality. I have included the latest full 
month showing the watch time and views for 
june 2021

This graph will show total figures, however, 
the line graph is only showing the top five 
countries which are:

1. USA
2. uk
3. canada
4. australia
5. india



social FOLLOWERS
120,000

YOUTUBE

41,602

FACEBOOK

5,437 1,494
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total Followers
Across all 
platforms

INSTAGRAM

Total number of people who are 
following us on social media platforms.

As of May 2023

112,844

NEWSLETTER PINTEREST

1,112.321
WEBSITE

370,000

1,412,546 Total Monthly YouTube Views

https://simplifygardening.com
https:youtube.com/simplifygardening


Screen Shot Stats
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This page will show you the traffic sources for the past 28 days. Browse 
is my number one source. This is YouTube recommending my videos on peoples home 
pages. 

Suggested is second, and this is where the up next video is. So as you can see my video 
are being promoted by YouTube. This is how to generate exposure.

The next is YouTube search. and the fourth is External. external is interesting as this 
means you are being promoted outside of YouTube

The chart above shows where those views are coming from. As you can see, not only do 
I rank on YouTube for my video, but I am generating thousands of views from Google 
themselves as the videos are being promoted in the google video carousel.



Thompson-morgan.com
Thomson and Morgan was looking for
family friendly content and a unique way 
to showcase their potted fruit trees. I 
created a series of videos which linked 
directly to their site. Through our
partnership, they earned: 

• Custom video content created by 
Simplify Gardening Tony O'Neill.

• On-going exposure to their exact target 
market through our audience and 
through YouTube and Google search.

BRAND INTEGRATION
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Click here 
to watch

https://www.youtube.com/watch?v=9ulsgG1UW1I


BRAND INTEGRATION
Miracle-Gro

I have completed several integrations for 
mirile-gro
they continue to work with me each year 
promoting their product. each year has a 
dedicated theme.

This year it is about reducing stress and 
anxiety. last year it was patio growing. 

I can tailor content to suit the goals of the 
brands requirements, however, I will not 
allow the brand to dictate how the video will 
look or what is said within the video

Miracle-gro come back year after year as they 
have a good ROI on their investments

Click here 
to watch

https://www.youtube.com/watch?v=47hicFKvO4o


Oaklandgardens.co.uk
Oaklandgardens.co.uk is an Ebay and 
Amazon based gardening company 
who wanted to promote a line of potato 
containers. Through our partnership,
viewers learned: 

• We created multiple videos and posts 
along with promotion via our 
newsletter.

• Sales of the containers rocketed after 
our promotion and Oakland's 
continues to promote through Simplify 
Gardening's Network.

BRAND INTEGRATION
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Click here 
to watch

https://www.youtube.com/watch?v=1l--ZYuhy6Q


Puregreenhouse.co.uk

BRAND INTEGRATION

Pure greenhouse are the very first company 
to produce a totally frame-less greenhouse. 
They contacted us to promote their new line.

We did this by creating custom videos, and 
wrote blog posts throughout our network. At 
£2000 for just their small greenhouse it was 
important to maximise the reach and 
exposure. We ran a competition and gave 
away a greenhouse. This created so many 
sales that Pure Greenhouse approached us 
again to repeat the promotion later that year

Click here 
to watch
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https://www.youtube.com/watch?v=zzT-0AQXk-Q


CONTACT TONY O'NEILL
Join us in our mission to educate 
gardeners. Changing lives one at a time.

07762 696169

Press@simplifygardening.com

Next steps

12

@simplifygardeningyoutube.com/simplifygardening 

facebook.com/simplifygardening

Website: simplifygardening.com

Pinterest.com/simplifygardening

https://facebook.com/simplifygardening
https://youtube.com/simplifygardening
https://instagram.com/simplifygardening
https://pinterest.com/simplifygardening
https://simplifygardening.com
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